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SUPPLYING
MATERIALS

All materials must be
delivered In
accordance with the
specifications no later
than 10 business days
before the go-live
date. Any UTM links
must also e provided
oy this deadline.

FIRST PREVIEW

We will send you the
first preview of the
advertorial three
business days before
the go-live date.

FEEDBACK
ROUND

You are entitled to one
feedback round. We
would like to receive
any feedback no later

than two business
days before the go-live
date.

FINAL PREVIEW

Any feedback you
share with us will be
iINncorporated and you

will receive the final

version of the
advertorial no later
than one business
day before the go-live
date.

SROUTING A

GO-LIVE

You will receive the
URL when the
advertorial goes live.
Corrections will not be
0Ossible once the
advertorial has been
oublished.

DV

all®

SIALS

REPORTS

We will send you a
report one week after
the campaign has

ended.



LINDA.NL

ADVERTORIAL SPECIFICATIONS - FIXED-PERIOD, CPV, QUALITY, VIDEO

ADVERTORIALS

IMAGE

o Minimum of 1024 x 567 pixels (16:9 ratio)

e High resolution

e EXxcluding logos/rates; no text and no product picture; preferably mood images

» (Clients are welcome to suggest their own images. The editors will have the final say in choosing a header visual
e [f an advertorial series additionally also been purchased, we would also like to receive the logo

e [or a cross-placement in the newsletter or an Instagram Story, there is no additional material needed

BRIEFING

« (Copy proposal (500 words max.). Think of the key messages, selling points, or possibly a specific product you would like us to advertise;
0OSSIbly a press release

e Based on the briefing, the LINDA.nl editorial staff will write a copy proposal of around 150 words, In a style similar to the one they would use
for an editorial article, where we always address the user informally

e [f SO requested, you should also supply the following items: Max. 1 UTM link to measure CTR to own website

ADVERTORIAL VIDEO

e Supply thumbnail picture for ROS
« URL of YouTube video (or any other player)

MEASURING

We measure the number of page views for fixed-period advertorials and CPV advertorials

We measure the number of impressions, quality views, and CTR% for Quality Advertorials

What we measure for video advertorials depends on the type of advertorial concermed: CPV or quality views
UTM link can be provided

MFM results are measured using Google Analytics and always take precedence

See the Terms and Conditions for a detailed explanation of measurements



LINDA.NL

INSTAGRAM: WINSTAGRAM POST

WINSTAGRAM POST 1181 x 1181 PIXELS SPECIFICATIONS

* Please provide high-resolution images

e |mages: No product pictures. Mood images with a human-interest angle preferred.
e The LINDA.Nl editors will turn this into a post (1181 x 1181 pixels)

Please provide all materials no later than five business days before the go-live date to the appropriate project
manager or send them to projectmanagers@linda.nl. If the materials are not delivered on time, the go-live
date may need to be postponed. If the schedule is already fully booked, we will have to agree on a new
date, depending on the space available.

Note: Corrections are not possible after going live.
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STORIAL NOTIC

LINDA.LAB ADV

LINDA.NL

LINDA. SPECIFICATIONS LAB ADVERTORIAL

IMAGES
e Minimum of 1024 x 567 pixels (16:9 ratio)
e High resolution

e Excluding logos/rates; with no copy; preferably mood images
« Clients are welcome to suggest their own images. The editors will have the final say in choosing a header visual

e [or a cross-placement in the newsletter or an Instagram Story, there is no additional material needed

BRIEFING

* Briefing on the product or service to be tested (500 words max.)
e Based on the briefing, the LINDA.nl editorial staff will write a copy proposal of around 150 words, In a style similar to the one they would use

for an editorial article, where we always address the user informally. There are also a number of style elements associated with LINDA.lab
e Number of participants for testers
e [f SO requested, you should also supply the following items: Max. 1 UTM link to measure CTR to own website
o After LINDA. has formatted the advertorial, the client will receive the advertorial one more time for approval before going live.

MEASURING

« UIM link can be provided
 MFM results are measured using Google Analytics and always take precedence

e See the Terms and Conditions for a detailed explanation of measurements

Please provide all materials no later than five business days before the go-live date to the appropriate project manager or
send them to projectmanagers@linda.nl. If the materials are not delivered on time, the go-live date may need to be
postponed. If the schedule is already fully booked, we will have to agree on a new date, depending on the space

available.

Note: Corrections are not possible after going live.,
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LINDA.NL

LINDA. SPECIFICATIONS LAB RESULTS

LINDA.LAB RESULTS

IMAGES

e Minimum of 1024 x 567 pixels (16:9 ratio)
High resolution

For article results, preferably use product image against a white background, including a stamp showing the lab result.
Clients are welcome to suggest their own images. The editors will have the final say in choosing a header visual,

BRIEFING

e |AB results will be incorporated into editorial article. We will also list any points of criticism. To be included in editorial flow.

* The LINDA.nl editorial staff will write a copy in a style similar to the one they would use for an editorial article, where we always address the user
informally. There are also a number of style elements associated with LINDA.Lab.

e The client may choose not to have the article published, but we will not continue tweaking any article until the client is 100% satisfied.

MEASURING

While no specific number of views is agreed for the LINDA.lab results article, we do measure the number of impressions, views, and CTR for any
additional commmercial drivers.

« UIM link can be provided

 MFM results are measured using Google Analytics and always take precedence
e See the Terms and Conditions for a detailed explanation of measurements

Please provide all materials no later than five business days before the go-live date to the appropriate project manager or
send them to projectmanagers@linda.nl. If the materials are not delivered on time, the go-live date may need to be

postponed. If the schedule is already fully booked, we will have to agree on a new date, depending on the space
available.

Note: Corrections are not possible after going live.
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LINDA.NL

GENERAL INFORMATION

Sound is only permitted in advertisements following a mouse click by the visitor and, after this click, there must be a clearly displayed ‘stop’ or
‘pause’ button.

Please provide all materials no later than five business days before the go-live date to projectmanagers@linda.nl. If the materials are not delivered on
time, the campaign may be delayed.

For all advertisements within the LINDA. network, it must always be clear to visitors that these are advertisements.

Note: Corrections are not possible after going live.,

RULES OF USAGE

The advertisement may not use more than 40% of the processor power on the user's computer.

The advertisement may not cause a smartphone or tablet to slow down or crash.

The advertisement may not cause a user's app or mobile browser to slow down or crash.

100% transparent background is not allowed (max. 50%).

Advertisements may not loop more than three times.

Advertisements must have a clear CTA.

The duration of any video may not exceed 15 seconds.

Videos may play automatically.

Video sound is switched off by default and can be activated with a click.

There must be a clear ‘play, ‘pause’ and/or ‘stop’ button.

Sound is only permitted in advertisements following a mouse click by the visitor and, after this click, there must be a clear ‘stop’ or ‘pause’ button.
Please provide all materials no later than five business days before the go-live date to projectmanagers@linda.nl. If the materials are not delivered on
time, the campaign may be delayed.

Please note: corrections are not possible after going live.
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LINDA.NL

NATIVE POST

SPECIFICATIONS AND TERMS AND CONDITIONS OF
SUBMISSION

~or Native Advertising on web & app, the elements below must be supplied separately to
become,

The company name to use: max. 25 characters including spaces.
The header text: max. 40 characters including spaces.
The body text: max. 140 characters including spaces.
Sponsored by text: max. 25 characters including spaces.
Call to action: eg "More info”: max. 15 characters including spaces.
Thumbnail (1.91:1 ratio): 1200x627 px: max. File size 100 kp.
o The thumbnall must not contain any text
o The application automatically scales the image to the correct size for mobile use
Always use an image that is relevant to the ad.
Make sure there Is no text In the Image.
The title should be placed below the main image to increase readability.
Write out euro signs and percentages. This is optional for ordinal numbers.
The title always consists of one sentence, without a period or exclamation mark at the
end of the sentence.
No clickbaits or deception.
The company logo: 150x150 px. Transparent background. Max. file size 35 kb.
Deliver the logo and thumbnail separately in (non-animated) .joeg, .gif or .png.
URL landing page or separate click tracker. Impression tracker (image) is also possible to
supply.
* For all advertisements within the LINDA platforms, it must always be clear to visitors that
these are advertisements.

NATIV

COST

Please provide all materials no later than five business days before the
go-live date to the appropriate project manager or send them to

projectmanagers@linda.nl. If the materials are not delivered on time, the
go-live date may need 1o be postponed. If the schedule is already fully

booked, we will have to agree on a new date, depending on the space
avallable.

RULES OF USAGE

* The advertisement may not load a user's computer more than 40% of
the processor usage.

* The expression may not slow down or freeze a smartphone or tablet.

* [he ad may not slow down or crash any user's app or mobile
orowser.

* Do not use a 100% transparent background, but a maximum of 50%.
f the background of the banner has the same color, a grid must be
placed around the advertisement. This is to clarify for the visitor,
whereby a distinction is made between the banner and the site.

* The image must not contain any text.

* |Images and/or logos may not animate.

* [he ad must not contain any sound or video.

Please note: corrections are not possible after going live.
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LINDA.NL

MEDIUM RECTANGLE 300 x 250 / 336 x 280
PX desktop/tablet/mobile
MAX. 100KB

SPECIFICATIONS AND TERMS AND CONDITIONS OF
SUBMISSION

 The URL of the landing page or separate impression and click trackers.

e Provide as animated/unanimated GlF, JPG, PNG, HTML or 3rd party code

e LINDA.uses the advertising system Xandr. See their HTMLS advertising specifications
here,

Please provide all materials no later than five business days before the go-live date to the
appropriate project manager or send them to projectmanagers@linda.nl. If the materials are
not delivered on time, the go-live date may need to be postponed. If the schedule is already
fully booked, we will have to agree on a new date, depending on the space available.

MEDIUM RECTANGL

RULES OF USAGE

The advertisement may not use more than 40% of the processor power
on the user's computer.

The advertisement may not cause a smartphone or tablet to slow down
or crash.

The advertisement may Not cause a user's app or mobile browser to
slow down or crash.

100% transparent background is not allowed (max. 50%).
Advertisements may not loop more than three times.

Advertisements must have a clear CTA.

The duration of any video may not exceed 15 seconds.

Videos may play automatically.

Video sound is switched off by default and can be activated with a click.

There must be a clear ‘play’, ‘pause’ and/or ‘stop’ button.

Please note: corrections are not possible after going live.
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LINDA.NL

SKYSC

SKYSCRAPER 120/160 x 600 PX
desktop

MAX. 100 KB » The advertisement may not use more than 40% of the
) processor power on the user's computer,

e [he advertisement may not cause a smartphone or tablet to
SPECIFICATIONS AND TERMS AND CONDITIONS OF slow down or crash.
SUBMISSION e [he advertisement may not cause a user's app or mobile
orowser to slow down or crash.
100% transparent background is not allowed (max. 50%).
Advertisements may not loop more than three times.
Advertisements must have a clear CTA.
The duration of any video may not exceed 15 seconds.
Videos may play automatically.
Video sound is switched off by default and can e activated

RULES OF USAGE

The URL of the landing page or separate impression and click trackers.
Provide as animated/unanimated .gif, .jpg, or .png.

Provide as animated/unanimated GIF, JPG, PNG, HTML or 3rd party code
LINDA.uses the advertising system Xandr. See their HTMLS advertising
specifications here,

with a click.
Please provide all materials no later than five business days before the go-live date to e There must be a clear ‘play’, ‘pause’ and/or ‘stop’ button.
the appropriate project manager or send them to projectmanagers@linda.nl. If the « Sound is only permitted in advertisements following a mouse
materials are not delivered on time, the go-live date may need to be postponed. If the click by the visitor and, after this click, there must be a clear
schedule is already fully booked, we will have to agree on a new date, depending on 'stop’ or ‘pause’ button.

the space available.
Please note: corrections are not possible after going live.
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LINDA.NL

HALF-PAGE AD 300 x 600 PX
desktop/tablet/mobile
MAX. 150 KB

SPECIFICATIONS AND TERMS AND CONDITIONS OF
SUBMISSION

 The URL of the landing page or separate impression and click trackers.

* Provide as animated/unanimated GlF, JPG, PNG, HTML or 3rd party code

o LINDA.uses the advertising system Xandr. See their HTMLS advertising
specifications here,

Please provide all materials no later than five business days before the go-live date to
the appropriate project manager or send them to projectmanagers@linda.nl. If the
materials are not delivered on time, the go-live date may need to be postponed. If the
schedule is already fully booked, we will have to agree on a new date, depending on
the space available.

HALF-PAG

RULES OF USAGE

The advertisement may not use more than 40% of the
Orocessor power on the user's computer.

The advertisement may not cause a smartphone or tablet
to slow down or crash.

The advertisement may not cause a user's app or mobile
orowser to slow down or crash.

100% transparent background is not allowed (max. 50%,).
Advertisements may not loop more than three times.
Advertisements must have a clear CTA.

The duration of any video may not exceed 15 seconds.
Videos may play automatically.

Video sound is switched off by default and can be activated
with a click.

There must be a clear ‘play’, ‘pause’ and/or ‘stop’ button.
sound is only permitted in advertisements following a
mouse click by the visitor and, after this click, there must be
a Clear ‘stop’ or ‘pause’ button.

Please note: corrections are not possible after going live.
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LINDA.NL

BILLBOARD 970 x 250 PX
desktop/tablet
MAX. 150 KB

SPECIFICATIONS AND TERMS AND CONDITIONS OF
SUBMISSION

 The URL of the landing page or separate impression and click trackers.

* Provide as animated/unanimated GIF, JPG, PNG, HTML or 3rd party code

« LINDA.uses the advertising system Xandr. see their HTMLS advertising specifications
here.

Please provide all materials within five business days of the go-live date to the appropriate
oroject manager or send them to projectmanagers@linda.nl. If the materials are not
delivered on time, the go-live date may need to be postponed. If the schedule is already
fully booked, we will have to agree on a new date, depending on the space available.

SILLBOA

RULES OF USAGE

The advertisement may not use more than 40% of the processor
oower on the user's computer.

The advertisement may not cause a smartphone or tablet to slow
down or crash.

The advertisement may not cause a user's app or mobile browser 1o
slow down or crash.

100% transparent background is not allowed (max. 50%).
Advertisements can not loop more than three times.

Advertisements must have a clear CTA.

The duration of any video may not exceed 15 seconds.

Videos may play automatically.

Video sound is switched off by default and can be activated with a
click.

There must be a clear ‘play’, ‘pause’ and/or ‘stop’ button.

Sound is only permitted in advertisements following a mouse click by
the visitor and, after this click, there must be a clear ‘'stop’ or ‘pause’
outton.

Please note that corrections are not possible after going live.
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LINDA.NL

SKIN BILLBOARD

 BILLBOARD 970 x 250 PX
 SKIN LEFT 640 x 1500 PX
* SKIN RIGHT 640 x 1500 PX

SPECIFICATIONS AND TERMS AND CONDITIONS OF
SUBMISSION

 DPG Media’s preferred rich-media partner, \WWeborama, must be used for this
form of advertising.
* This form of advertising is not subject to publisher-paid rules.

Please provide all materials no later than five business days before the go-live date
to the appropriate project manager or send them to projectmanagers@linda.nl. If
the materials are not delivered on time, the go-live date may need to be
postponed. If the schedule is already fully booked, we will have to agree on a new
date, depending on the space available.

SKIN BILLBOA

RULES OF USAGE

The advertisement may not use more than 40% of the processor
oower on the user's computer.

The advertisement may not cause a smartphone or tablet to slow
down or crash.

The advertisement may not cause a user's app or mobile browser
to slow down or crash.

100% transparent background is not allowed (max. 50%).
Advertisements may not loop more than three times.
Advertisements must have a clear CTA.

The animation is limited to a maximum of 15 seconds.

Bear in mind that many visitors use a resolution of 1280 x 1024.
Ensure that logos and CTAs are visible within this area.

The duration of any video may not exceed 15 seconds.

Videos may play automatically, except on mobile devices.

Video sound is switched off by default and can be activated with a
click.

There must be a clear ‘play’, ‘pause’ and/or ‘stop’ button.

Sound is only permitted in advertisements following a mouse click
oy the visitor and, after this click, there must be a clearly displayed
'stop’ or ‘pause’ button.

The ad can be expanded only if the user clicks ‘Expand;, i.e.
mouse-over to expand is not permitted.

The advertisement must make it clear (by adding text or an arrow)
that the advertisement is a click-to-expand ad.

[t is not permitted for the expansion option to cover the content,
The expansion option can therefore only be rotated if the content
can e pressed down by the advertisement

The expansion option provides space for video ads and animation

Please note that corrections are not possible after going live.
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LINDA.NL

SITE TAKE-OVER
desktop/tablet/mobile

 SKIN + TEMPLATE WEBORAMA (desktop)
 RECTANGLE 300 x 250 PX (desktop)
 BILLBOARD 970 x 250 PX (desktop)

« SCALABLE TEMPLATE WEBORAMA (tablet)
* RECTANGLE 300 x 250 PX (tablet)

* HALFPAGE 320 X 240 PX (mobile)

* HALFPAGE 320 X 240 PX (mobile)

* HALFPAGE 320 X 240 PX (mobile)

SPECIFICATIONS AND TERMS AND CONDITIONS OF
SUBMISSION

* File types: template Weborama

«  DPG Media’s preferred rich-media partner, \WWeborama, must be used for this
form of advertising.

* This form of advertising is not subject to publisher-paid rules.

Please provide all materials no later than five business days before the go-live date
to the appropriate project manager or send them to projectmanagers@linda.nl. If
the materials are not delivered on time, the go-live date may need to be
postponed. If the schedule is already fully booked, we will have to agree on a new
date, depending on the space available.

SllE TAKE-QV

RULES OF USAGE

The advertisement may not use more than 40% of the processor
oower on the user's computer.

The advertisement may not cause a smartphone or tablet to slow
down or crash.

The advertisement may not cause a user's app or mobile browser
to slow down or crash.

100% transparent background is not allowed (max. 50%).
Advertisements may not loop more than three times.
Advertisements must have a clear CTA.

The animation is limited to a maximum of 15 seconds.

Bear in mind that many visitors use a resolution of 1280 x 1024.
Ensure that logos and CTAs are visible within this area.

The duration of any video may not exceed 15 seconds.

Videos may play automatically, except on mobile devices.

Video sound is switched off by default and can be activated with a
click.

There must be a clear ‘play’, ‘pause’ and/or ‘stop’ button.

Sound is only permitted in advertisements following a mouse click
oy the visitor and, after this click, there must be a clearly displayed
'stop’ or ‘pause’ button.

The ad can be expanded only if the user clicks ‘Expand;, i.e.
mouse-over to expand is not permitted.

The advertisement must make it clear (by adding text or an arrow)
that the advertisement is a click-to-expand ad.

[t is not permitted for the expansion option to cover the content,
The expansion option can therefore only be rotated if the content
can e pressed down by the advertisement

The expansion option provides space for video ads and animation

Please note that corrections are not possible after going live.
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LINDA.NL

BILLBOARD + MEDIUM RECTANGLE

 BILLBOARD 970 x 250 PX, MAX. 150 KB
 MEDIUM RECTANGLE 300 x 250 PX, MAX 100 KB

SPECIFICATIONS, TERMS AND CONDITIONS OF
SUBMISSION AND RULES OF USAGE

Use all Specifications, Terms and Conditions of Submission and Rules of Usage
for separate advertisements (see Billboard and Medium Rectangle sheet).

Please provide all materials no later than five business days before the go-live date
to the appropriate project manager or send them to projectmanagers@linda.nl. If
the materials are not delivered on time, the go-live date may need to be
postponed. If the schedule is already fully booked, we will have to agree on a new
date, depending on the space available.

BILLBOARD + HALF-PAGE AD

 BILLBOARD 970 x 250 PX, MAX. 150 KB
 HALF-PAGE AD 300 x 600 PX - MAX. 150 KB

SPECIFICATIONS, TERMS AND CONDITIONS OF
SUBMISSION AND RULES OF USAGE

Use all Specifications, Terms and Conditions of Submission and Rules of Usage
for separate advertisements (see Billboard and Half-Page Ad sheet).

Please provide all materials no later than five business days before the go-live date
to the appropriate project manager or send them to projectmanagers@linda.nl. If
the materials are not delivered on time, the go-live date may need to be
postponed. If the schedule is already fully booked, we will have to agree on a new
date, depending on the space available.

SROADBLOCKS
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LINDA.NL

HALF-PAGE BANNER 320 x 240 PX
mobile
MAX.100 KB

SPECIFICATIONS AND TERMS AND CONDITIONS OF
SUBMISSION

* The URL of the landing page or separate impression and click trackers.

e Provide as animated/unanimated GlF, JPG, PNG, HTML or 3rd party code

e LINDA.uses the advertising system Xandr. See their HTMLS advertising
specifications here,

Please provide all materials no later than five business days before the go-live date to
the appropriate project manager or send them to projectmanagers@linda.nl. If the
materials are not delivered on time, the go-live date may need to be postponed. If the
schedule Is already fully booked, we will have to agree on a new date, depending on
the space available.

HALF-PAG

MOBIL

SANN

RULES OF USAGE

The advertisement may not use more than 40% of the
Orocessor power on the user's computer.

The advertisement may not cause a smartphone or tablet
to slow down or crash.

The advertisement may not cause a user's app or mobile
orowser to slow down or crash.

100% transparent background is not allowed (max. 50%).
If the banner’'s background has the same colour, a frame
must be placed around the advertisement to clearly mark
out the banner from the rest of the website for visitors.
Advertisements may not loop more than three times.
Advertisements must have a clear CTA.

The duration of any video may not exceed 15 seconds.
Click-to-; page, app (+ backup URL if there is no app),
market, shop, call, text, WhatsApp, share (social), navigate
and calendar are permitted as click-out

Please note that corrections are not possible after going
ive.
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LINDA.NL

OUTSREAM VIDEO 640x360
PX (16:9), MAX 4MB

SPECIFICATIONS AND TERMS AND CONDITIONS OF
SUBMISSION

The outstream video can be provided as a VAST tag.

File format .mp4.

The maximum frame rate is 30 fps.

The video has an aspect ratio of 16:9.

The video has a resolution of 640x360 pxX.

The video file size lImit is 4 MB.

Materials may also be supplied physically in the .mp4 format.

The URL of the landing page or separate impression and click trackers.

Please provide all materials no later than five business days before the go-live date to
the appropriate project manager or send them to projectmanagers@linda.nl. If the
materials are not delivered on time, the go-live date may need to be postponed. If
the schedule is already fully booked, we will have to agree on a new date,
depending on the space available.

OUTSTREAM VIDEO MOBIL

RULES OF USAGE

* [he advertisement may not use more than 40% of the
Drocessor power on the user’'s computer.

* [he advertisement may not cause a smartphone or tablet to
slow down or crash.

* [he advertisement may not cause a user's app or mobile
orowser to slow down or crash.,

* 100% transparent background is not allowed (max. 50%).

* [f the banner's background has the same colour, a frame
must be placed around the advertisement to clearly mark out
the bbanner from the rest of the website for visitors.

* The duration of the video may not exceed 30 seconds.

* On completion of the video, the last frame will remain visible
and clickable

Please not: corrections are not possible after going live.,
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LINDA.NL

VIDEO: ACTIVATION BUM

ACTIVATION BUMPER

Logo: 720 px wide

Images: 1200 x 1200 px

Product: (stand-alone) 800 x 800 px

The activation message may contain 25-30 words

URL referring to the (campaign) website.” If desired, a measurement tag (in deep link) can be provided to

measure CIR to the website.

o After the activation bumper is created by LINDA., the client is sent the advertorial again for approval before going
ive.

e After the campaign has ended, a report based on the measured results will be sent,

* Link 1s not clickable in the video, but shown In text below the video.

Please provide all materials no later than ten business days before the go-live date to projectmanagers@linda.nl, If
the materials are not delivered on time, the activation bumper can no longer be added to the video. We will then
have to agree on a new video/publication, depending on the available space.

Note: Corrections are not possible after publication.
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VIDEO: BOLLBOA

BOLLBOARD

Choice of bollboard: logo, logo + image, 10go + product

Logo: 720 px wide

Images: 1200 x 1200 px

Product: (stand-alone) 800 x 800 px

URL referring to the (campaign) website.™ If desired, a measurement tag (in deep link) can be provided to
measure CTR to the website.

* There is one feedback round for the production delivered.
o After the campaign has ended, a report based on the measured results will be sent.

* Link 1s not clickable in the video, but shown In text below the video.

Please provide all materials no later than ten business days before the go-live date to projectmanagers@linda.nl.
If the materials are not delivered on time, the bollboard can no longer be added to the video. We will then have
to agree on a new video/publication, dependmg on the available space.

Note: Corrections are not possible after publication.
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PRE-ROLL

SPECIFICATIONS AND TERMS AND CONDITIONS OF
SUBMISSION

Provide physical materials as .mp4.

The maximum frame rate is 30 fps.

The video has an aspect ratio of 16:9.

The video has a resolution of 640 x 360 px.

The video file size mit is 4 MB.

The URL of the landing page or separate impression and click trackers.
The pre-roll can also be provided as a VAST or VPAID tag. You can use
the Ooyala demo page to validate a VAST or VPAID tag.

If this is supplied in VAST or VPAID format, please use the following
specifications: program loudness -23 LUFS (+/-0.5 LU), maximum signal
level -1 dBTP, maximum short-term loudness +5 LU

For all advertisements within the LINDA platforms, it must always be clear
to visitors that these are advertisements.

Please provide all materials no later than five business days before the go-
ive date to the appropriate project manager or send them to
projectmanagers@linda.nl. If the materials are not delivered on time, the go-

ive date may need to be postponed. If the schedule is already fully booked,
we will have 1o agree on a new date, depending on the space available,

RULES OF USAGE

e [he advertisement may not use more than 40% of the
Orocessor power on the user's computer.

e The advertisement may not cause a smartphone or tablet
to slow down or crash.

e [he advertisement may not cause a user's app or mobile
orowser to slow down or crash.

e 100% transparent background is not allowed (max. 50%).

e The duration of the video may not exceed 20 seconds.

SOLL
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LINDA.NL TERMS AND CONDITIONS

1.LINDA. has the right to approve or reject Digital Services in compliance
with the criteria supplementing the existing requirements for all Services. The
specifications for Digital Services can be found on https.//www.linda.nl/
adverteren/

LINDA. has the right, at all times, to refuse to place the Advertisement if it
does not meet the aforementioned specifications.

2. The Advertiser guarantees that the digital material provided does not
contain any viruses or comparable software programs, whether or not added
oy third parties without the Advertiser's knowledge, that could harm the
operation of the services offered by LINDA., the intemet or third-party
computers and/or software.

3. If and to the extent that, in using the Digital Services, the Advertiser uses
Cookies, the Advertiser guarantees that it, as well as any other client(s) and
third party/ parties it has engaged, comply with all relevant laws and
regulations, including (but not limited to) the General Data Protection
Regulation (GDPR), the Dutch Data Protection Implementation Act
[Uitvoeringswet AVG] and the Dutch Telecommunications Act.

4. The Digital Services are offered and provided by LINDA.
without any guarantee of (uninterrupted) availability, security,
suitabllity, albsence of viruses, reliability or other guarantee.
LINDA. Is likewise unable to guarantee that the Advertisement
shown on the LINDA.platform is an exact reproduction of the
submitted Advertising Material,

5. The agreed start date for the Digital Services is a target date.
LINDA. reserves the right to postpone the performance of the
Services due to unforeseen circumstances. In the event that
LINDA. postpones the start date, the only compensation offered
to the Advertiser will be the provision of the Digital Services by
LINDA. for a period equal to the agreed period and/or provision
of alternate Digital Services to the Advertiser, to be agreed
between the Advertiser and LINDA.

TERMS AND CONDITIONS 1/2
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LINDA.NL TERMS AND CONDITIONS

TERMS AND CONDITIONS 2/2

6. LINDA. reserves the right to block or deactivate a website or app or Digital Services without prior notice for the purpose of
maintenance, amendments or improvement, or to update, extend, delete or otherwise modify websites or Apps. LINDA. is not liable for
any losses incurred by the Advertiser as a result of this.

7. If measuring systems are to be used to determine the fee for the digital Advertisement (for example to determine the number of clicks
or leads), LINDA.'s measuring system will take precedence. According to the standards used in the industry, a difference of up to 10%
N measured clicks and ad impressions is not considered uncommon. If the difference between the measured clicks and ad
impressions is greater than 10%, LINDA. and the Advertiser will jointly investigate the cause of these differences in order to resolve the
issue. Until the cause of the measurement differences has been determined, LINDA.'s measurement results will take precedence in the
determination of the fee.

8. If the Advertiser cancels the Digital Services to be provided by LINDA., the Advertiser owes the following amounts:

(a) all costs that LINDA. is already obliged to pay to one or more third parties at the time of cancellation by the Advertiser, if LINDA. has
engaged third parties for the performance of the Services; and

(b) a cancellation fee determined in accordance with the table below. Any overpayment by the Advertiser will be refunded by LINDA.

Number of days between cancellation and start of agreed Digital Services Cancellation fee as a percentage of the agreed fee
28 days or more 0%

271 10 28 days 25%

14 t0 21 days 50%

13 days or less 100%

A cancellation fee of 25% of the costs of placing the Advertisement always applies when cancelling placements for which the placement date has not yet been determined.
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TIPS FROM LINDA.

Based on our own experiences — as well as various
surveys — we have identified the type of images and
topics of advertorials on LINDA. that are most appealing
to our readers. We're happy to share these with you.

TIPS FROM LIN

1. Do you have several images available” \We'd love to receive them! Tip:
Surveys have shown that images featuring people are more appealing
than product images alone.

2. \We have a strong preference for the use of warm colours and mood
Images. Ve strongly advise against including large logos and prices in the
Images.

3. Do you have an ambassador or Dutch celebrity representing your
obrand”? Let us know! We will take this into account when writing the advertorial,

4. Fun tips, a new collection, a list of recommendations: experience
has taught us that these things appeal to our readers.

5. Do you have a fabulous prize to give away” Our readers would love it. Let
us know and we'll include 1t in the advertorial.

6. Keep it short and to the point and make clear in the briefing what you

want included in the advertorial. This makes it easier for both the editor and
yourself because it is more likely that the advertorial will be right the first time.

DA,




DATA USAGE
AND DEFINITIONS




LINDA.NL

GUIDELIN

ADVERTISING GUIDELINES

Millions of people visit LINDA.nl every day.
These visitors have a wide range of interests, varying from fashion and lifestyle to current events. Together with the
advertisers, we create unigue campaigns that are tailored in the best way possible to the interests of our target group.

LINDA. uses its advertising policy in a smart and transparent way. VWe respect the privacy of our users and are
transparent in our use of profile and contact data.

This document clarifies the most common preferences and desires of advertisers. VWhat options are offered to
advertisers”? How do we use the profile data”? What kinds of commercial messages do we use and how can the
advertiser measure results? We also provide an overview of our benchmarks, definitions, sources and reports.
All of these guidelines are provided in this document.

f you have any questions or would like more information, please contact one of the project managers at LINDA.
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WEB/APP

Advertorial fixed-period
Advertorial CPV
Advertorial Quality Views
Advertorial Video
Banner

Branded video

Branded Podcast

<

NEWSLETTER

Advertorial

FACEBOOK

Branded Promo
Branded Video

SALES

INSTAGRAM

Post

Branded Promo
Dark Post

Story

FOR ALL SALES PROPOSITIONS, SEE LINDANL/ADVERTISING SALES KITS

PROPOSIT
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ADVERTORIAL FIXED-PERIOD

Page views

ADVERTORIAL CPV

Page views

ADVERTORIAL QUALITY

Impressions
Page views
CTR

BANNER

Impressions
CTR

BRANDED VIDEO
Page View with Autoplay

VIDEO ADVERTORIAL
Page views

<

ADVERTORIAL
Opens

Clicks

CITR

f

BRANDED VIDEO

Video displays + 3 sec

BRANDED PROMO
Displays

Clicks

CTR

MEASU

POST
Reach
Displays
Saves

L ikes
Feedback

BRANDED PROMO
Displays

Clicks

CTR

STORY
Displays
Clicks
CTR

REPORTING DURING AND AFTER THE CAMPAIGN. SOURCES: GOOGLE ANALYTICS, LEANPLUM AND XANDER

—NTS
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MEETLINKS

<

ADVERTORIAL ADVERTORIAL BRANDED PROMO POST

UTM link for click-outs Cannot be measured Cannot be measured Cannot be used for measuring purposes
DISPLAY BRANDED VIDEO BRANDED PROMO
The UTM URL of the Cannot be measured If we add a link to

landing page or separate the advertiser’s site:
Impression and click trackers UTM link

BRANDED VIDEO DARK POST
VIDEO ADVERTORIAL* Cannot be measured
UTM link for click-outs

Important: These are not added to STORY

the video, but to the article page. Paid partnership in post
PRE-ROLL

f we add a link to the advertiser’s

site: UTM link

T 1S NOT POSSIBLE TO MEASURE IN VIDEOS AS WITH BILLBOARDS OR ACTIVATION BUMPERS, AND
THESE ITEMS ARE ALSO NOT CLICKABLE



DEFINITIONS




LINDA.NL

HOME HNEBEUWS KWIIEN  SHOP LOVES MODEN  MECR » , ! sabe

MEEST CH F/FN

KONT U MASE
Merel ging ongesteid van bil
en aindigda in het ziekenhuls: -

'Ik was mijn manstruatiespons
kwit'

AGMENT GBEVIST

Kijkers lyrisch over loepzuiver
optreden Davina Michelle In
pauze-act songfestival

IMPRESSION

DOMPER VOOR DUNGAN, ZANGER TEST S ———
POSITIEF OP CORONA EN TREEDT ot iy G
ZATERDAG NIET OP S

The number of times an article is displayed in a list
View

EXCL_ZIEF M UMNDA,

ode in het Achtuurjournaak
: hlen Steenhulzen
bespreekl dewis ;

v

'Friends"'-fane maken zich
zorgen: "Wat is er met
BIMNENLAND NTE=VIEW Matthew Perry aan de hand?'
'‘Driekwart gemeenten vaag over COPD-patiént Franzisca moest haar

kosten verplaatsen bruiloft' vaccinatie zelf regelen: 'k voel me

’




PAGE VIEW

The number of displays of a specific page (this is often an
article; may also be referred to as a ‘detaill page’)

LINDA.NL

HOME  NIEUWZWS AUKEN  SHOF  LOVES  MEDEN MR~ Zceken m
NET BINNFN

BEETJE EIJBLIJVEN

Wat goéased: weer
carriereswitch voor |
Melland

SORFY, MNMET SOREY
Stel in de bijstand bl
in Turkije te hebben
moet 133.411 euro
terugbetalen)

ADVEXTORIAL

Wel of geen prik? Di
AONVERTOR AL je weten over de efft

DEZE VIJF FILMS EN SERIES ZIJN STUK o ee—e
VOOR STUK HET KIJKEN WAARD

Het zonnetje laat zich steeds vaker zien, maar dat betekent niet dat we niet Kaag: 'Vervelend daf
meer graag op de bank Kruipen voor een goede film of serie. Sterker nog: Griekse eilanden we
door deze goede kijktips trek je het liefst de gordijnen dichl. oranje staan

’




PAGE VIEW WITH AUTOPLAY

The number of displays of a specific page (also referred to
as detall page), calculated from the time of publication of the

VIdeo

ACME  MNIEUWS  KIXEM SHO?  LCVES WMEICEN MEER -

WAR ' . . .
Coorbreek het zwijgen - Interview Naaz | War Child

B 8 5] 00

ADN_H CRIAL

DE OUDERS VAN NAAZ VLUCHTTEN TIJDENS
DE GOLFOORLOG: 'IK WERD GEPEST, MAAR
DAT STELDE NIKS YOOR'

Naaz (22) komt uit een Koerdisch viuchtelingengezin. Zelf werd ze geboren in
Nederland, maar haar ouders moesten viuchten uit Irak tijdens de Golfoorlog.

De trauma'’s die zij daarbij apliepen, draagt ook Naaz nu met zich mee.
Naaz, nu pe<end als singer/songwritar, vertelt hazr zangnjperde verhzal aan War

’

LINDA.NL

abonnearen

NET BINNEN

CCTTICBUZZUVEN

Wal goéeeéed: weer een
carriereswitch voor Martien
Meiland

SURRY NIzl SURRY
Stel in de bijstand blijkt huis
in Turkije te hebben (en

moet 132411 euro
terugbetalen)

ANVFITOR 4l

Wel of geen prik? Dit moet
je weten over de effectiviteit
van de coronavaccins

-

NICLWS

Kaag: "Vervelend dat
Griekse eilanden weer ¢cp
oranje staan’
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STORIAL DEFINITIONS

DESCRIPTION DEFINITION

Impressions The number of times an article is displayed in a list view
ADVERTORIAL . .

Page Views The number of displays of a specific page

(often an article, also referred to as detail page)

Click-Through Rate, calculated as follows: page view / impression *
CTR 100



VIDEO DEFINITIONS

DESCRIPTION DEFINITION

Impressions The number of times an article is displayed in a list view

VIDEO

The number of displays of a specific page (also referred to as detail page),

age views calculated from the time of publication of the video

CTR Click-Through Rate, calculated as follows: page view / impression * 100



NEWSLETTERS

DESCRIPTION

Number of times opened

DEFINITIONS FOR NEWSL

DEFINITION

The number of times the newsletter has been opened

Clicks

The number of times a specific item in the newsletter has been
clicked on

CITR

Click-Through Rate, calculated: number of clicks/opens of the
newsletter 100

RS




SOOK DEFINITIONS

-AC

DESCRIPTION DEFINITION

The number of persons who have received the display via a page

Persons reached
message

LINDA.NL

The number of times the video is viewed in total for at least 3

Video displays + 3 sec seconds or nearly in its entirety



DEFINITIONS FOR DISPLAYS

DESCRIPTION DEFINITION

Impression The number of times the banner is displayed in a position
LINDA.NL

Clicks The number of times the banner is clicked

CTR Click Through Rate (number of clicks/impressions * 100)



FREQUENTLY ASKED
UESTIONS
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Can | use the LINDA. data to enhance my own profiles?

No, the data cannot be used to enrich your own data or user profiles (such as demographics, age,
etc.).

Can | launch an advertising campaign in the LINDA. network in order to
collect data?

Yes, if you launch an advertising campaign within the LINDA. network and a user clicks on this
campaign and lands on your page, that_user also becomes your user. You can then deal with this user
N accordance with your own data policy.

Do you place a <nofollow> tag on the link?

LINDA. does not use a <nofollow> tag on links, as that would have a negative impact on the search
engine optimisation of our websites.

When can | use the data for my own purposes?

f the user sees an advertisement and/or advertorial and clicks on the link, thereby landing on your
website, you can use the user’s data for your own purposes.
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Why am | not allowed to place trackers on the LINDA. website?

LINDA. believes strongly in privacy, reliability and transparency:.

The data we collect on our users through their browsing in our apps and/or websites are cookie IDs, IP
addresses, interest profiles, etc. Visitors to LINDA.Nl have given their consent to LINDA. - and not
advertisers - to collect user data. That is why we do not allow advertisers to create a retargeting pool
pbased on a pixel (measurement link or other tracker). This rule applies to LINDA.NI, as well as the app
and websites.

Why am | not allowed to place a VAST tag in a video?

The videos on LINDA.Nl are published via our video player. Pre-rolls are shown both on our welbsite and
N the app before the video starts. If you have purchased this pre-roll, you can provide a VAST tag for
this pre-roll. Unfortunately, our Tag Management System is not linked to the video player, so that a
VAST tag cannot be placed in branded content videos.



SEEKING A PARTNERSHIP IN DATA COLLECTION AND/OR ENRICHMENT?

CONTACT YOUR ACCOUNT MANAGER AT LINDA., OR EMAIL US AT
SALES@LINDA.NL
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